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th

 October 2019  
 

 

What a brilliant season 2018/19 has been offering an exciting and well-balanced program to our enthusiastic 

local audiences.  Two vibrant Christmas concerts, a sold out and highly emotive Mozart Requiem, and a 

Summer concert described as a “splendid evening” by The Henley Standard.   

 

There’s always something to learn though and some small changes will be made over the 2019/20 season. 

 

Firstly, after over four years in the role, I will be stepping down to be replaced by, the perfectly named, 

Melody Hermon, who has lots of relevant experience working in HR and recruitment to bring to the role.  

Melody and I will work in tandem to deliver the Christmas publicity plan with the handover to be complete 

from January 2019.  Melody’s not here this evening but she should know I will always be on hand to help 

and that Cath Reynolds, who handles our PR and website, and Nick Richardson, who expertly ensures 

Henley is awash with banners and placards (within town council guidelines!) in the run up to our concerts, 

will be there as a support.   

 

There are a couple of other changes to the publicity team.  Sadly both Paddy Austin and Jan French are 

stepping down from their roles as Programme Editor and Tickets Sales respectively.  I would like to thank 

them both for their dedication to their roles and for their smooth handovers to Dru Ross & David Bentley.  

 

This Christmas, as is becoming a tradition, we will have two concerts.  The afternoon will be entitled “A 

Family Concert” starting at 2.30pm, with both youth choirs taking part, and tickets at £12 for adults, £5 for 

children and £30 for a family of four.  The evening concert entitled “A Ceremony of Carols” will commence 

at 7pm with tickets at £15 for adults and £5 for children.  With Jan stepping down it’s worth noting that the 

telephone number will change to a mobile number and that where possible the audience should be 

encouraged to book tickets online.   

 

Taking account of feedback, and to reflect the different characters of the two Christmas concerts, this year 

we will be trialing double-sided posters and flyers featuring the evening concert on one side and the 

afternoon concert on the other.  The hope is to make sure they are both distinctive enough to appeal to their 

different audiences and to make the key messages around pricing and timings absolutely clear.  All the usual 

publicity materials will be available from bonfire night.  So remember remember if we all sell 3 tickets per 

concert we sell out!   

 

Finally, we need to be thinking about our Spring concert, and in particular the “Bring & Sing” which will be 

publicized on our website and in our Christmas programme so if you have friends who you think might come 

along on Saturday 19
th

 Jan.  Ask them now! 

 

I will miss working in the publicity team but feel strongly that the team going forward will continue to help 

all of us, help all of our concerts, achieve the audiences they greatly deserve.   


